Results of Penhorn/Woodlawn Community Survey

NATURAL ENVIRONMENT & PARKS
Clean Up Lakes

Conserve Forest

Walking Trail Around Lakes
Outdoor Recreation

Enhanced Parks

Off-leash area

Walking Trail in Wetland

PUBLIC BUILDINGS & SPACES
Keep & Use Schools & Churches
Community Space for Meetings
Public Square at Penhorn Mall
Sports and recreation facilities
Public Art

TRANSPORTATION

Safer Walkway between Penhorn &
Woodlawn

Improved public transit connections
More park & ride

Improved bus shelters & Indoor waiting area
Improved traffic flow on Portland St.
Improved walking & cycling facilities
FUTURE RESIDENTIAL NEEDS
Mix of housing types

Housing for seniors

Family oriented housing

Housing for couples & singles
Well-designed mix residential & commercial
Neighbourhood revitalization
Pedestrian & transit friendly
FUTURE COMMERCIAL NEEDS
Mix of services

Outdoor Shopping

Residential above retail

Indoor Mall shopping

Big box shopping

PROGRAMS, ACTIVITIES & SERVICES
For Youths

For Seniors

For Children

For Newcomers

To Celebrate diversity

Art & Culture

Safe Community

Definitely
Important

5

58.85
55.02
36.36
31.58
29.67
14.83
15.31

50.24
31.10
23.92
35.89
10.53

47.37
37.80
20.57
33.49
38.76
42.11

32.06
37.80
26.32
16.75
30.14
34.45
49.76

52.63
27.75
8.61
34.93
9.09

52.15
39.23
44.02
21.05
20.10
22.01
48.33

Important

4

22.97
25.36
29.67
27.27
33.49
10.53
22.01

22.01
29.19
25.36
34.45
9.57

22.97
28.23
23.44
33.01
30.14
33.01

27.27
33.49
29.67
27.27
28.71
32.54
28.71

28.71
30.14
22.49
26.79
11.48

27.27
25.84
26.32
20.57
27.27
26.79
29.19

Neutral

3

15.79
14.83
21.53
25.84
28.71
32.54
34.93

21.53
25.84
33.97
22.01
26.79

20.10
28.23
39.23
23.44
21.05
17.22

25.36
18.66
31.58
35.89
24.88
22.49
17.22

12.92
30.62
42.58
21.05
20.57

15.79
24.88
22.01
39.23
31.58
35.89
15.31

Not
Important

2

0.96
2.87
8.13
7.66
4.31
11.48
13.88

4.78
10.53
7.18
6.22
17.22

8.61
3.83
9.09
7.18
7.18
4.31

9.09
5.26
4.31
11.48
7.66
5.26
2.39

3.35
4.78
10.05
9.57
16.27

3.35
5.74
5.74
9.57
8.61
8.13
4.78

Definitely
Not
Important

1

0.96
0.96
4.31
7.66
2.39
27.75
12.44

1.44
2.87
9.09
1.44
12.44

2.39
1.44
4.78
1.91
2.87
0.96

4.78
0.96
4.31
6.70
7.18
2.39
1.91

1.91
5.74
12.44

5.26
42.11

1.44
3.83
1.44
8.61
10.53
6.70
1.91



Percent based on 126 hard copy surveys
46 electronic surveys
37 student surveys



