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Background on Levy

• Proposed by Hotel Association of Nova Scotia 
in 2001 in partnership with HRM

• Created in 2001 by the Provincial Act (Bill 94 –
Halifax Regional Municipality Marketing Levy 
Act) Enabling HRM to collect this as a tax    

• HRM By Law H-400 Respecting the Marketing 
Levy

• 2% on properties > 20 rooms in size
• 60% of funds collected to support 

Discover Halifax
• 40% of funds collected to support SEAC
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Revenue Considerations

DROP IN ROOMS SOLD DROP IN RATE
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Recovery Led by VFR and Leisure
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Revenue Hotel Levy (Discover Halifax)

43% of Levy was 
received Pre-
Pandemic (Jan-
March)



Competitive 
Landscape for Hotel 
Levies in Canada

• The graph here shared as part 
of HANS presentation to CPED 
in 2016.

• Since this time, many 
jurisdictions have increased 
their levies including a new levy 
introduced in NB (3.5%) and 
Ontario (4%).



Competitive 
Investment in 
DMO’s

• The graph here shared as part 
of HANS presentation to CPED 
in 2016.





Opportunities

• The Hotel Association of Nova Scotia have presented 
an option to HRM council to increase the hotel levy by 
1% and asked for a matching contribution.  The levy 
increase in an average year would equate to about 
$2M annually 

• Opportunity to include hotel levy on accommodations 
< 20 rooms in size including Airbnb.   This is estimated 
at $450-500K annually

• The proposal from HANS includes the development of 
a dedicated events office through the 60% portion to 
Discover Halifax in addition to the 40% contribution to 
the Events Fund managed by SEAC
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